Media Kit
User’s Guide


What is a media kit?

Your media kit is a folder containing information of various types regarding you and your organization, product, or event. Kits are standard fare for press conferences, briefings, and interviews. Press kit folders usually have a double-pocket, are die-cut for business cards, and are usually printed or labeled to indicate the organization and the nature of the product. In general, press kits should contain the following:
• A letter or “Guide to Use” explaining the purpose of the kit. 
• A fact sheet, or backgrounder on the product (person) being introduced. 
• A news release or releases on the product/s being introduced or exhibited. 
• Various supporting documents that provide quick facts, praise, testimonials, and/or a sample of the product. 
• Photos and other visual aids. 
What is the purpose of a media kit?

Media kits are designed to spark the interest of key individuals who are willing and able to promote the product being introduced. Media kits are highly effective, cost efficient tools that are typically successful in gaining free publicity.

What do I do with this media kit?

Your job has two parts. First you must identify the target audience and then distribute the media kit to the appropriate medium. Ask yourself the following questions before distributing the kit:

 
• Who would be interested in reading this book? (age, gender, race, etc)
• How would those individuals find out about the book? (TV, radio, newspaper, local magazine, etc)

Once you have identified your target audience(s), distribute the media kit to the appropriate media. While you can simply leave the kit with a receptionist or secretary after providing him or her with basic background, it is advised that you seek out individuals who might have a greater interest in the book, (features reporters, editors, reviewers, etc). By directing the media kit to a specific individual, it is more likely to be read and used than if it is not targeted at all. Even if you send it to the “wrong” person, that person will be able to redirect it more easily than general personnel. 
Marketing Tips

Book Signings

1. Contact bookstores in the area to see about book signing opportunities. Contact at least 2 months in advance – giving you ample opportunity to be included in the book stores newsletters and advertisements.
2. Find out if they will order the book through their wholesaler or if they will allow you to sell the books directly for the book signing. (Some stores will handle the sale of the books that you bring at the cash register and give you a percentage of the sales at the end of the day. To find out each store’s policy, simply ask the manager.)
3. Form a relationship with the manager. Meet in person before the book signing. Check out the layout of the store and where your signing will be held. Get the dimensions of the table, what you need to bring, and what the book store will do for you.
4. Ask yourself, “Is it possible to do a small talk or demonstration to bring in ‘on-lookers?’” Find out about store policy and facilities for a small talk.
5. Provide a poster, flier, or coupon to be used as “bag stuffers” a week or two before the book signing.
6. Send out press releases to local newspapers, radio stations, TV stations, and the Chamber of Commerce. Try to speak at chamber meetings before your signing.
7. Get the word out to all friends, family, and associates.
8. Show up early on the day of the signing. Make any last minute preparations and requests to ensure a successful signing.

TV / Radio Promotions

1. Distribute the media kit to local radio, television stations, newspapers, and the chamber of commerce. “Guide to Use” is included.
2. Take 10 books to your local media to be used as giveaways for the “Wake Up” show. Radio stations always welcome promotional items to be given away. (Timed properly, this may also help to get free publicity for the book signing.)
3. You may also want to include a copy of the news release about your involvement to supplement the books and to provide background. (You can make a copy from the news release included in the media kit. Even if you have already supplied the station with a media kit, an extra news release could help you.)


Web-based Promotions

One of the simplest ways to promote the book is to make it available on your personal website. You can include pictures and information from the media kit or you can create your own page. If you cannot sell from your site, include links to sellers like www.Amazon.com and www.Barnes&Noble.com.


Using Your Story Again

Get a second, third, and fourth use out of your story. 

1. Invest in the book, Writer’s Market. This book provides contacts for all newspapers and periodicals in the country.
2. Research periodicals in your industry as well as with local publications.
3. Submit your story along with press kit and pictures to accompany your story. Explain how your story fits the theme of the magazine.
4. Local magazines are always looking for well-written pieces, especially from local authors. 
5. You may get paid, receive a free ad, or benefit from added exposure.

Sample News Release: see copy


FOR IMMEDIATE RELEASE News Release
CONTACT: (Your Name)
(Your Business Name)
(Your Phone Number)
(Your E-Mail)


(YOUR NAME) IS FEATURED IN “WAKE UP…LIVE THE LIFE YOU LOVE”

LOCAL AUTHOR IS SELECTED TO CONTRIBUTE TO INSPIRATIONAL BOOK

This (Your City, Your ST)—This (Your City’s name) (Your Name), widely recognized as a leader in the (your profession) industry, has been selected to contribute to Wake Up…Live the Life You Love. This book is an inside look at successful people who share their stories of remarkable inner resources which can be tapped by everyone. The book is the latest installment in the best selling inspirational Wake Up…Live the Life You Love® series.

(Your Name)’s chapter is one of several impressive co-authors in the book. Top-professional from all around the world contributed personal accounts of triumph over physical, emotional or spiritual adversity. “Many of them had to overcome challenges to find their own version of success, and those stories are heartening and enlightening,” said publisher Lee Beard.

“I am truly honored to be in the company of these outstanding individuals,” says (Your Name). “I hope my story helps to inspire others to take a new look at how they view themselves, and to look at the concept of ‘personal power’ in a fresh new way.”

According to Robert Valentine, publications director of the Wake Up series, “If there is a single lesson in this unusual collection, it is that the power to dispel fear, seize opportunity, and overcome adversity is waiting within each of us.” Valentine notes “Each may take a different road, but somewhere in this collection of personal triumphs is an example that will resonate with you.” 

Wake Up…Live the Life You Love, is published by Little Seed Publishing. It is now available at Amazon.com, Barnes and Noble, Books-A-Million and through the contributors. Other books in the series include Wake Up Live The Life You Love, Giving Gratitude and Wake Up Live the Life You Love: Seizing Your Success.


2. news release headline that you can use as a local business owner

News Release
Contact:
[Fill in your name
Phone number
Email address]

for immediate release
[Date]

LOCAL BUSINESS OWNER SELECTED TO BE PART OF BOOK SERIES



ISBN Number:                        Pages:
Co-authors:      First Printing: 
Cost: $14.95 Category: Self Help/Inspirational



Compilation Team: Steven E. Schmitt and Lee Beard 
Pre-Press Management: TAE Marketing Consultants
Robert Valentine, Senior Editor
Accounting and Operations Manager, Rita Robinson
Publisher: Little Seed Publishing



Other Titles in the Series:
Wake Up (An Inspirational Hand Book) 1994
Wake Up...Live the Life You Love (1st Ed.) 2001
Wake Up...Live the Life You Love (2nd Ed.) 2002
Wake Up...Shape Up...Live the Life You Love 2003
Wake Up...Live the Life You Love: Inspirational "How To" Stories 2003
Wake Up...Live the Life You Love In Beauty 2004
Wake Up...Live the Life You Love: Living on Purpose 2004
Wake Up...Live the Life You Love: Finding Your Life's Passion 2004
Wake Up...Live the Life You Love: Purpose, Passion, Abundance 2004
Wake Up...Live the Life You Love: Finding Personal Freedom 2004
Wake Up…Live the Life You Love: Seizing Your Success 2005
Wake Up…Live the Life You Love: Giving Gratitude 2005
Wake Up…Live the Life You Love: On An Enlightened Path 2005
Wake Up…Live the Life You Love: In Spirit January 2006

 
What is the purpose of Wake Up…Live the Life You Love® series?

This series is a collection of stories from successful professionals. From lawyers to yoga instructors, from doctors to NBA legends, these individuals were brought together to provide readers with the motivation they need to wake up and start living the life they love.

What makes Wake Up...Live the Life You Love unique?

Wake Up Live the Life You Love® brings the insights of a variety of people who have broken the confines of social convention to achieve freedom and success. From inspirational speakers to CEOs of multi-national concerns, these authors reveal the secrets of overcoming trials and heartaches to find the right path; to live a life full of purpose and meaning – a life that expresses gratitude for their success. This book reveals that the truest success often has little to do with wealth, power or fame. Their stories prove that the trip is greater than the destination. 

Who created the Wake Up...Live the Life You Love® series?

Steven E is an author, speaker and creator of the best-selling series. Steven E has spent his adult life as an entrepreneur, building financially successful businesses. He is an inspirational speaker helping people awaken to their full potential.

Lee Beard, co-creator and CEO of Wake Up...Live the Life You Love®, has been involved with international production, marketing and advertising. Lee has worked with such personalities as Dick Clark, Dolly Parton, Steve Martin, Lee Ann Womack, Bob Hope, and Mary Tyler Moore.


How are the co-authors chosen for the book?

The co-authors are invited to join the book because of their interest in the specific subject, or because of their experiences as coaches, mentors, trainers, and public speakers. Some co-authors will use the book as a teaching tool for seminars, an inspirational device for businesses and corporations, or even as a gift to students, clients and customers. 

 
